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Overall objectives

The overall purpose of the
Communication and Disgsemination
strategy is to enhance the Agency’s
vigibility (communication) and to

contribute to its impact (dissemination).

Specific objectives:

Raize awareness of the wide range
of IARC's activities in cancer
prevention

Enhance visibility of the Agency

as a leading cancer research
institution at local, national, and

international levels
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Support key objectives of the Agency as
developed in the Medium-Term Strategy

(MTS) below:

To serve as a global reference for cancer
survaillance data and indicators to tha
international cancer community

To enhance global knowladge and
understanding of known, as well as of

hitherte unidentified, causes of cancer, thair
respective pathways, and potential prevention
measures

To generate new scientific evidence related
to the effectivenass of implementing primary
and secondary prevention interventions

To enhance global knowledge and
understanding of cancer classification,
hazards, and potential preventive maans

To enhance and strengthan global and national
capacities for cancer research and science

Enhance visibility
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1. Three Pillars of Activities

_ _— Fundraising
Institutional Disseminationfor & Resource
Communication Impact Mobilization
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* Nouveau Centre & Resource
Mobilization campaigns,
marketing materials, Nouveau
Centre website, IARC website,
brochures

* Web, IARC social media + Scientific articles, websites,
platforms; Twitter, YouTube, conferences, Newsletters,
Linkedin. scientists' & staff social media

» News items, Press releases, platforms, webinars, etc
Q&A documents, infographics,
animations, videos, briefings,
press conferences, internal
newsletter

The COM strategy will complement and support the IARC Medium-
Term Strategy by reaching the right people, with the right messages,

Enhance visibility
and contribute to
impact.
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Team Effort: Communication &
Comms TEAM

Creation of a cross-
cutting Communication
and Dissemination
(C&D) Team

Enhanced Coordination
Internally

Enhanced Coordination
Externally (WHO &
partners)




Communication Highlights:

Slideshow



Highlight 1: JOINT PRESS
RELEASE (IARC & JECFA)
Aspartame hazard and risk
assessment results released

1 joint PR in 7 languages

1 Q&A + Talking Points

7 videos

Animations Hazard Risk
Infographics

Material in 7 languages
Social media visuals
Media Training

Several WHO and Partners

coordination meetings
SOP
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Highlight 2: JOINT PRESS
Conference IARC/WHO

Global Cancer Data
01/02/2024

1 joint PR in 7 languages
IARC lead and moderation
Coordinated message

1 Q&A

7 infographicsin 7
languages

Social media package
Several WHO and Partners
coordination meetings
Major media coverage
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GLOBAL CANCER DATA 2022
The five most common cancer types

New cancer cases (all types)

19 965 054 o
Cancer incidence

New cancer cases per year

Cancer deathe (all types)
Cancer mortality 9736 520

Cancer deaths per year

Colorectum
94%

GLOBAL CANCER
OBSERVATORY

New cancer cases (all types):

4878 513

12.5%
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WHO European Region
The five most common cancer types*

New cancer cases (all types):

882882 Cancer incidence

New cancer cases per year

Cancer incidence
New cancer cases per year
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Cancer deaths (all types):

Cancer deaths (all types) 573 653

221362 Cancer mortality

Cancer deaths per year

Cancer mortality
Cancer deaths per year

Prostate
197%

GLOBAL CANCER
OBSERVATORY



Principaux pays
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Medla \"Slblllty Feb 6, 2023 - Feb 5
e Overall Editorial Reach continues to grow this year
unites states |5

e Same for social media outreach
United Kingdom - 55Tk

e Regular media coverage in US, UK and even France
5 g ’ India - 333k

From 14/07-19/07 more than 20K Canada [ 257k
mentions in the media

Major media outlets France [ 232

Total Potential Editorial Reach

Feb 6, 2023 -Feb 5
Major media outlet and coverage

A coordinated message with data
and public health messages:
IARC/WHO/Cancer NGOs

169B ...
Enhanced collaboration Previous Value 96.7B




Coordination &Development

Communications

Team
I . I . Fundraising I
Institutional Dissemination for S, Resource Cost Recovery
Communication Impact Mobilization System
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